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HEAT MAPS

the bottom of the page.”
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PART 1

Variable A Variable B

Definition goes  Definition goes

here if needed. here if needed.

Group 1 24% 25%
Group 2 15% 25%
Group 3 2% 15%
Groupd 28% 20%
Group 5 1% 21%
Group 6 13% 16%
Group 7 7% 20%
Group 8 9% 18%
Group 9% 1%
Grouplo N 2%
Group 11 32% 13%
Group 12 2%
Mean 26% 19%
Median 20% 21%

Varlable C
Definition goes
here if needed.
23%

24%

8%

™
18%
24%
%
12%
15%
5%
24%

16%
17%

51

This s where you would vrite a brief introduction to the dashboard, For this dashboard, you might say, “This dashboard display
Subgroups are doing in our different areas. Groups tended to scare high cn Variable D. The mean and median for each variable;

14%

13%

Date

TARGET LINES

Date

This iis where you would write a brief introduction to the dashboard. For this dashboard, you might say, “This dashboard displays our sacial
media patterns over the past eight months. We're monitoring our website, electronic listserv, Twitter account, and Linkedin group.”

WEBSITE STATS
Unique website visitors
How many different people How many times all the visitors
went to our site each month went to the pages on our site
1000 1,600

Total website views

750 1,200

500 200 .
— View

250 Godl 400

MAILING LIST STATS

#of subscribers
How many people subscribed

#of emails sent
How many messages we sent

1,000 12
70 Goal 8 sent
500 =" Subscriber
4
250
o o
Jan Aug Jan Aug
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Pages per session
Haw many pages each person
visited within a given visit

80

A :

20
0o

Average open rate
% who opened messages

100%

Average session duration
How many minutes and seconds
each person's visit lasted

8

Aug Jan Aug

Average click-through rate
% wha dlicked anywhere

100%
75%

50% 50%
Opens

25%
—_———
o Clicks
Aug Jan Aug
FAGE 10F 1
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What We're Covering

Content
Strategy
Journals
Appendices
Reports
Policy briefs
One-pagers
Press releases
Slide decks
Social media
Infographics
Dashboards
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Dashboard
Types

Static
Interactive
Single

Series of
Matching
Dashboards

Dashboard
Content
Compare
Categories

Make
Before/After
Comparisons

Monitor Trends
Over Time

Track Progress
Towards Goals

Dashboard
Design

Start with a Table
Declutter

Group Data into
Categories

Separate with
White Space

Add a Visual(s)

Write User
Onboarding
Language
Apply a Text
Hierarchy

Brand with Fonts
and Colors
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Who Are You Trying toReach, nd How?

Audience Analysis & Content Strategy

a

Who's My Audience?

Audiences
Funders

Agency/program officials

Stakeholders affected
by the program or policy

Big policymakers/decisionmakers
General public

Press/media

Other evaluators/colleagues

Diagram by Rakesh Mohan, http://annkemery.com/rakesh-mohan-on-getting-the-attention-of-your-audiences/
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What’s Worth Visualizing?

1. What'’s going well? What’s not going well?
2. Did we reach our goals? Why or why not?

3. What increased over time? Decreased? Remained the
same?

4. What's surprising? What unfolded as expected?

5. Which information needs to be shared with others?
Who else needs to see this?

How Many Points in Time?

85%

85%
/\/\/ 70% //70%

63% 63%
48% 50% 48% 50%
16% 16%

‘11 12 13 14 15 16 17 11 ‘17
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How Many Points in Time?

Strategic
Operational

AnnK. Emery

www.annkemery.com

Which Format is Best for Each Viewer?

Reports Executive Summaries Appendices

]

Press One- Live
Releases Pagers Presentations Dashboards Infographics
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Will You Build?

4 Dashbord Types and Their Tools

Dav

Stephen Few’s Definition

“A dashboard is a visual display

of the most important information

needed to achieve one or more objectives;
consolidated and arranged on a single screen

so the information can be monitored at a glance.”

Stephen Few, http://www.perceptualedge.com/articles/Whitepapers/Rich_Data_Poor_Data.pdf
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Dashboard Types and their Tools

Asingle
dashboard

Excel Tableau
Google Sheets R
Numbers (?) etc.
Static Interactive
Excel Tableau
with VBA code or R
drop-down menus
etc.

A series of
matching
dashboards

AnnK. Emery www.annkemery.com

A Single Static Dashboard

Programming 8 Report as of June 30, 2016 Corporate Efficiency and Effectiveness (continued)
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Global Environment Facility, https://www.thegef.org/sites/default/files/documents/Corporate%20ScoreCard%200ct%202016.pdf
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A Series of Matching Dashboards

A Series of Matching Dashboards with Drop-Down
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National Home Visiting Resource Center, https://www.nhvrc.org/wp-content/uploads/NHVRC_Yearbook_2017_Final.pdf
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Interactive dashboards with Tableau
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Country Portal
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Current projects (click to explore)

Massai Daiy Agrausiness Developmen Program
Mevuno Zodi

Smathokder Business Development (Kenya)
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Solutions for Alrican Food Enterprises (SAFE)
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Current Projects
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Narrow Down the Dashboard’s Focus

COMPARE CATEGORIES 1 POINT IN TIME MONITOR CHANGES OVER TIME 3+ POINTS IN TIME

Bars Columns Table Trend Lines Columns Table
A 200 20 40 60 A 20 15 16 17 15 16 17 15 16 17
B pu— ] Bl 40 A 20 25 55 7 A 20 25 55..0 A 20 25| 5§
c o0 NN A B C C [so B 40 50 35 - B 40 50 3FHmEm B 40] 50 35
C 60 25 20 . C 60 25 20Ma- Cl80 25 20

BEFORE/AFTER COMPARISONS 2 POINTS IN TIME TRACK PROGRESS TOWARDS GOALS

Slope Columns Table Boxes Progress Bars Target Lines
6 17 16 17 17 Result Goal Met Result Goal % Achieved 90 Result
0 5 A 20 55.-m A 0 25 [ A 200 25 o0%m _/Gcal
B 40 35 — B 40 35 mmm B[40 35 B 40 3 W B 40 35 114% I 0
C 60 20 C 60 20 M clgn 20 ¢ 80 70 [] C 60 70 86% N 13 '14 15 '16 17
Deviation Bars. Boxes Arrows
16 '17 Difference ‘16 '17 Increased ‘16 17 Diff.
A 20 55 35 A 20 55 [ | A 20 55 A
B 40 35 -5 B 40 35 (| B 40 35 ¥
C 60 20 -40 C 60 20 (| C 60 20 %
AnnK. Emery www.annkemery.com

Compare Categories (Stacked Bars)

STACKED BARS Date
This is where you would write a brief introduction to the dashboard. For this dashboard, you might say, "This dashboard displays how our 12
subgroups are doing across four variables. Groups tended to score high on Variable D. The mean and median for each variable are included at the
bottom of the page.”
PARTA PARTB PARTC PART D
You can define Variable A You can define Variable B You can define Variable C You can define Variable D
in this space if needed. in this space if needed. in this space if needed. in this space if needed.
Gowt 2o 254 2% o4 I
Gowz 1% 25 245 I oo I
Group 3 2% 15% Il 8% | 78%
Goups 26 I 260 | o7+ I
Gowps 1% 21% [l 18% [l 7o
Gows 1% 1%l 20 0%
Gow? 274 204l il oo I
Group 8 %1l 18% 2%l 0% N
Group 9 %l 1% 15% i 90%
Gowto e I 2l s o I
Group 11 325 1% 20% Il 2o
Gow 12 o 2% 2% 15 S
Mean 264 1% ] | 77%
Medin  20% [l 2%l | 015
ANN K. EMERY OF EMERY ANALYTICS PAGE10F 1
AnnK. Emery www.annkemery.com
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Compare Categories (Heat Table

HEAT MAPS Date
This is where you would write a brief introduction to the dashboard. For this dashboard, you might say, “This dashboard displays how our 12
subgroups are doing in our different areas. Groups tended to score high on Variable D. The mean and median for each variable are included at
the bottom of the page.”

PART 1 PART 2
Variable A Variable B Variable C Variable D Variable E Variable F
Definition goes  Definitiongoes  Definition goes Definition goes ~ Definition goes  Definition goes
hereifneeded.  here if needed. hereif needed. hereifneeded.  hereif needed.  here if needed.
Group 1 24% 25% 23% 7% 46%
Group 2 15% 25% 2% wel s
Group 3 2% 15% 8% 8% 50%

Group 4 28% 24% 7% I 32 I
Groups 1% 21% 10% 25% I
Group 6 15% 1% 2% 27 I
Group 7 27% 20% 9% 83% 9% 40%
Group 8 9% 18% 12% o eo% 4% 38%
Group 9 9% 11% 15% 7% 42%
Group 10 1% 5% 2 ac%
Group 11 32% 13% 20% 14% 8%
Group 12 24% 24% 51% 8% 44%
Mean 26% 19% 16% 13% 49%
Median 20% 21% 17% | a1y 9% 46%

ANN K EMERY OF EMERY ANALYTICS PAGE10F1
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Before/After (Deviation Bars

DEVIATION BARS Date
This is where you would write 2 brief introduction to the dashboard. For this dashboard, you might say, "This dashboard shows how our 12
groups performed across four variables. The graphs display each group's percentage point increases and decreases compared to last year.”
PART A PART B PART C PART D
You can define the variable You can define the variable You ean define the variable You can define the variable
i this space if needed. in this space If needed. in this space if needed. in this space if needed.
Group 1 -24% '] 25% 23% ] s
Group 2 [ ] 15% -25% '] 24% B . e
Group 3 | 2% [] 15% -8% I 7
Group 4 W 28 [ ] 24% ] 7% %
Group 5 -11% | -21% l l 18% - 78%
Group 6 [] 13% [] 16% 24% B [ K
Group 7 | Iz -20% [ ] -9% 4 -83% [
Group 8 ] 9% -18% ] 1] 12% -60%
Group 9 9% ] -11% ] 1 15% -90% [
Group 10 | RS '] 21% | 5% -94% N
Gowp1l  -32% | 1 13% [ ] 20% -62% [
Group 12 W % ] 24% a1 24% [
Mean 1 14% ] 4% ] 1% 12%
Median i 1% [ ] 14% i 6% B
ANN K. EMERY OF EMERY ANALYTICS PAGE10OF1

AnnK. Emery www.annkemery.com

CQl Dashboard Design Workshop 12



Ann K. Emery | www.annkemery.com November 7, 2017

Monitor Changes Over Time (Trend Lines

TREND LINES Date
This is where you would write a brief introduction to the dashboard. For this dashboard, you might say, "This dashboard displays our social media
patterns over the past eight months. We're monitoring our website, electronic listserv, Twitter account, and Linkedin group."
Jan Feb Mar Apr May Jun Jul Aug  Trend
WEBSITE
Unique visitors 33 45 316 320 644 799 400 i I
Total views 475 635 109 620 1037 1372 980 73~
Pages per session a8 66 27 18 15 16 36 28 N
Average session duration 320 622 213 48 56 43 256 421 N
LISTSERV
# of emails sent 7 6 7 1 1 9 ? 9 —
Average open rate 45% 40% 44% 59% 30% 32% 30% 29% N
Average click-throughrate 1% 12% 10% 9% 8% 9% 10% T~
TWITTER
Tweets 3 6 12 10 7 20 35 ¥
Profile visits 237 160 260 168 492 367 594 538
Mentions 8 10 16 22 19 30 19 7
Followers 280 282 293 311 328 353 389 44
LINKEDIN
# of group members 330 348 347 350 352 363 375 ;s
#of new discussions 2 1 2 4 5 6 2 3
ANNK EMERY OF EMERY ANALYTICS PAGELOF1

AnnK. Emery www.annkemery.com

PROGRESS BARS & BOXES Date
This s where 3 For this dashboard, you might
say.” 9 towards .

NUMBER OF STUDENTS PARTICIPATING
Thi

in each of our foeus
areas. By the end of the year, we're aiming to serve 20.400 different pecple in the community.

Pragram VeartoDate  Year-End Goal
Areas Progress Goal  Achieved % of Gosl Achieved
Academics 5417 5600 O o7
Ants 279 3800 U

Fitness 382 700 O

Leadership 2817 2700 =5

Nutriton 2073 5500 ]

Technology 3378 2100 0

Total 16786 20400 [

FUNDRAISING
Thi how

much maney each of our
Fundeaising YeartoDate  YeacEnd Goal

Sources Progress Goal Achleved % of Goal Achiaved

Indieidual donars $19.785 525,000 O 79%

Corporations $116098  $150000 L) 7% .

Foundations $571983  $500000 | By ||

Federal governmer.  $178009  $200000 O oox N

Local government $22987 $100.000 0O 2x@

Walkca-thon 526889 535000 O 7

Gala $52344 $75000 O 7o% N

Totl $988095  $1085000 O o -

AN ICEMERY OF EMERY ANALYTICS PAGE10F 1

AnnK. Emery www.annkemery.com
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TARGET LINES

Date

This is where you woulld write 2 brief introduction to the dashboard. For this dashboard, you might say, "This dashboard displays our social
media patterns over the past eight months. We're monitoring our website, electronic listserv, Twitter account, and LinkedIn group.”

WEBSITE STATS

Unique website visitors
How many different people
went to our site each month

1,000
750
500
Visitors
250 Goal
0
Jan Auvg

MAILING LIST STATS

Total website views
How many times all the visitors
went to the pages on our site
1,600

1,200
Goal
800 Views
400
0
Jan Auvg

Pages per session
How many pages each person
visited within a given visit

80

6.0 Goal
40
20 Pages
00

Jan Aug

Average session duration
How many minutes and seconds
each person's visit lasted

8
6
4 Minutes
Goal
2
0
Jan Aug

#of subscribers #of emails sent Average open rate Average click-through rate
How many people subscribed How many messages we sent % who opened messages. % who clicked anywhere
1,000 12 100% 100%

750 ol B Sent 75% 75%

500 f‘ﬁscriher 50% 50%

. Goal Opens
250 25% Goal 25%
—_——
0 0 0% % Clicks
Jan Aug Jan Aug Jan Aug Jan Aug
AANN K. EMERY OF EMERY ANALYTICS PAGE 10F 1
AnnK. Emery www.annkemery.com

PROGRESS BARS & TREND LINES Date

program report to be approved at quarterly board meetings.

PARTA
definitions of variables, anything funny abeut the numbers, etc.

Progress Towards Our Year-End Goals

The purpose of this dashboard is to illustrate progress towards goals by highlighting key participation indicators. This dashboard also serves as a

This is where the organization would write a few sentences that describe what this first section is all about -- the type of variables included,

Historical Patterns

Actual Goal % of Goal
Variable 1 1990 2,248 9% I
Variable 2 9102 7,105 120 NG
Variable 3 4003 5365 75% I
Variable 4 13105 12,470 105% N

PARTB
definitions of variables, anything funny about the numbers, etc.

Progress Towards Our Year-End Goals

2013 2014
1478 1832
7319 7400
4665 4665

11943 12050

2015 2016 Trend
1882 1990
7319 9102
4665 4003 ~

11900 13105

This is where the organization would write a few sentences that describe what this second section is all about -- the type of variables included,

Historical Patterns

Actual Goal % of Goal
Variable 1 2817 2825 100%
Variable 2 sny 2876 129% [N I
Variable 3 2417 6,600 37%
Variable 4 2357 2125 1 AR

ANN K. EMERY OF EMERY ANALYTICS

2013 2014
2298 2387
2599 2785
5417 2378
1301 5578

2015 2016 Trend
2596 2817 _—
3243 3719 _—
5417 2417 7 T~
2599 2357 T~

PAGE 10F 1
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Combo
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TREND LINES & BARS

Date

This handout outlines our five sources of revenue and our five expenses categories over the past year. We have displayed both quarterly pattems

and year-to-date totals.

REVENUE

Our revenue comes from five categories, Our year-end revenue was $10,611,697.

Q3
970,000
635,609
513,658
545,098

35,609

2,699,974

Q4
950,000
630,987
513,658
434988
130,987

2,660,620

Quarterly Trends Year-End Totals
— 3830000 [N
T 2,557,717 [

. . 2,054,632 [N
— 1811631 [N
N 357717 A
- 10,611,697

Our expenses fall into five categories. Our year-end expenses totaled $10,461,922.

Categories Q1 Q2
A 950000 960,000
B 645001 646,120
c 513658 513,458
D 422089 409456
E 45,001 146,120
Total 2575749 2675354
EXPENSES

Categories Q1 Q2
F 1088377 1188377
G 670000 770,100
H 426999 426999
I 159,123 159,159
J 95,858 95,858
Total 2440357 2640493

ANNK.EMERY OF EMERY ANALYTICS

1,

Q3
088,377
870,000
426,999
159,252

95,858

2,640,486

Q4
1,088,377
970,100
426,999
159,252
95,858
2,740,586

Quarterly Trends Year-End Totals
P 4453500 [N
— 3280200 [N
I 1,707,959 |
— 636786 I
T 383432
— 10,461,922

PAGE 10F 1

November 7, 2017
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Combo

TREND LINES, BOXES, & DEVIATION BARS Date

This handout shaws whether the families affected by our policy have changed between the
first and sacond years of the grant

Variablas

PART A

PART B

PART C

PART D

PARTE

Year1

7977
5862
5155

6527
7855
8347
5257
5012

8885
5431
6225
7318
7077

5414
9812

AN K. EMERY OF EMERY ANALYTICS

Year? Trend

6,385
8881
9,600

5335
7011
6877
7,298
9,926

9038
6077
7924
8720
7322

9,346
9,687

5,849
5945
8652
5501
9155
9,583

Improved Difference
a 1591
[ ] 3019
1 4445
o 1192
o 44
u} 1470
n 2041
n 4914
[ 153
n 646
[ 1699
o 598
n 245
" 3732
" 7
n 2079
[ 506
a 1355
a 936
[] 3956
n 1474

PAGE10F1
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=, % o Tn &K Be Bwe Geneal - K J Normal3  Momald  MNomalS  Percent2  Percent3 g Gx ) Damsn - Ay (3

Peste \,::m.pmm BIU-[l- 5-4- 2L ElmergeaContor - $-% ¥ WY rc.::.';?";l Fr:r:f:z:s Percent 4 Percent 5 litle 2 MNormal Bad Tneaet Dulate Formuat ;;L. ::;!f Sf::‘ﬂ{

Qo - I v
A B & | D E IF G H | | J K [ M =

1 January|  February| March April May June| July,  August

2 # of emails sent 7 6 7 1 1 9 9 9

3 # of group members 330 348 347 350! 352 363 375 378

4 # of new discussions 2 1 2 4 5 6 2 3

5 Average click-through rate 11% 12% 10% 9% 8% 9% 10% 7%

6 Average open rate 45%, 40%| 44% 59% 30%) 32%, 30%| 29%

7 Average session duration 3:20| 6:22) 2:13 48 :56 43| 2:56 4:21

8 Followers 280 282 293 311 328 353 389 424

9 Mentions 8 10 16 22 19 30 19 17

10 Pages per session 4.8 6.6 27 1.8 1.5 1.6 3.6 28

11 Profile visits 237 160 260 168 492 367 594 538

12 Total views 475] 635| 1096 620 1037 1372] 980| 733

13 Tweets 3 6 12 10 7 20 35 39

14 Unique visitors 33 45 316 320 644 799 400 383

15

16

17

18

19

20

21

22

23
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© Declutter

© Group Datainto Catego

I, %o AR K b Wiap Text Gen - HE 4 MNormald  Nomuld Normal 5 Percent 2 Percent3 - €= Ex g E:”‘:“""‘ A
L= ‘,L O L VAl h-A - = Morge & Conter = $ - % ¥ 2% .if:",'::,"'. ‘v';nt-;x_-s Percent 4 Percent 5 litle 2 Normal Bad I ?:“;!_« ;:v;:‘a_
a

P30 F v
A B (¢ D E F G H | J K L M

1 Jan Feb Mar Apr May Jun Jul Aug

2 # of emails sent 7 6 7 1 1 9 9 9

3 # of group members 330 348 347 350 352 363 375 378

4 # of new discussions 2 1 2 4 5 6 2 3

5 Average click-through rate 11% 12% 10% 9% 8% 9% 10% 7%

& Average open rate 45% 40% 44% 59% 30% 32% 30% 29%

7 Average session duration 3:20 6:22 2:13 48 :56 43 2:56 4:21

8 Followers 280 282 293 311 328 353 389 424

9 Mentions 8 10 16 22 19 30 19 17

10 Pages per session 48 6.6 27 18 1.5 1.6 3.6 28

11 Profile visits 237 160 260 168 492 367 594 538

12 Total views 475 635 1096 620 1037 1372 980 733

13 Tweets 3 6 12 10 7 20 35 39

14 Unique visitors 33 45 316 320 644 799 400 383

15

16

17

18

19

20

21

22

23
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P B o Bwe E 4 Percentd  Percents Itle 2 | Nomal Bad €= 8x §
A~ TEE ElMegetiCome - § % 3 45 rc;‘,x.:::r Fﬂv;:-:r"' Good Neutrsl Calculat [Checkcel . nsen Dkt Format
Q3 ki v
A B & D E IF G H | J K L M =
1 Jan Feb Mar Apr May Jun Jul Aug
2 Website
3 Unique visitors 33 45 316 320 644 799 400 383
4 Total views 475 635 1096 620 1037 1372 980 733
5 Pages per session 48 6.6 27 18 1.5 1.6 3.6 28
& Average session duration 3:20 6:22 2:13 48 56 43 2:56 4:21
7 Listserv
8 # of emails sent 7 6 7 1 1 9 9 9
9 Average open rate 45% 40% 44% 59% 30% 32% 30% 29%
10 Average click-through rate 11% 12% 10% 9% 8% 9% 10% 7%
11 Twitter
12 Tweets 3 6 12 10 7 20 35 39
13 Profile visits 237 160 260 168 492 367 594 538
14 Mentions 8 10 16 22 19 30 19 17
15 Followers 280 282 293 311 328 353 389 424
16 LinkedIn
17 # of group members 330 348 347 350 352 363 375 378
18 # of new discussions 2 1 2 4 5 6 2 3
19
20
21
22
23
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O Separate with White Space

EmeryAnalytics Dashboards Before

J  Percentd

5 Condibanal Format s Good

Apr

320
620

48

59%

10
168

311

350

¥Wrap Text (Genese - K

Pate  matpue BT U o SA- EE EMerge Conter - § B
i f

A B Cc D
1 Jan Feb Mar
2 Website
3 Unique visitors 33 45 316
4 Total views 475 635 1096
5 Pages per session 4.8 6.6 2.7
6 Average session duration 3:20 6:22 2:13
7
8 Listserv
9 # of emails sent 7 ) 7
10 Average open rate 45% 40% 44%
11 Average click-through rate 11% 12% 10%
12
13 Twitter
14 Tweets 3 6 12
15 Profile visits 237 160 260
16 Mentions 8 10 16
17 Followers 280 282 293
18
19 Linkedin
20 # of group members 330 348 347
21 # of new discussions 2 1 2
22
23

Percent 5

Neutral

May

644
1037

:56

30%
8%

492

328

352

litle 2

799
1372

43

32%
9%

20

367

353

363

Jul
980

2:56

30%
10%

35
594

389

375

Insect Delete Formast o

Aug

383
733

4:21

29%
7%

39
538

424

378
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# Normal 3

Conditionsl Format as| Percent 4

Apr

320
620

48

59%
9%

10
168
311

350
4

- f‘f[ N ¥Wrap et General N ",
P epume B 1 U 25 Elvogencont - § <% 3 W Condtons] Fora
AB34 fe

A B (= D
1 Jan Feb Mar
2 Website
3 Unique visitors 33 45 316
4 Total views 475 635 1096
5 Pages per session 4.8 6.6 2.7
& Average session duration 3:20 6:22 2:13
7
8 Listserv
9 # of emails sent 7 6 7
10 Average open rate 45% 40% 44%
11 Average click-through rate 11% 12% 10%
12
13 Twitter
14 Tweets 3 6 12
15 Profile visits 237 160 260
16 Mentions 8 10 16
17 Followers 280 282 293
18
19 Linkedin
20 # of group members 330 348 347
21 # of new discussions 2 1 2
22
23

Normal 4

Percent 5

May

644
1037

156

30%
8%

492

328

352
5

Normal 5

litle 2

799
1372

43

32%
9%

20

367

353

363

Percent 2

Normal

389

375
2

Percent 3 €

Bad

" Insert Delete Format

J
Aug Trend

383, — —
733 A~
28—~

421«

9/
29% ~—"\___,
7% T T——,

9,

538 . "
17—

424 —

378, —
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© Write User Onboarding Language

PRI EmeryAna hoseds Bofors - Excal

rap Text | ; 4 Percentd Percent 5 litle 2 Marmal Bad
B7U-@E-18-A- 5| Edviage & ot e - Neutral (M| Checkcen [
137 f ’
A B c D E F G H | J K L M .

1 Write the Dashboard Title Up Here August 2017
2 Add a couple introductory sentences to explain the dashboard'’s intended purpose and audience. For example, "This dashboard shows how

3 our organization's social media channels have performed over the past eight months. If you have questions about these numbers, please

4 contact Ann K. Emery at Ann@EmeryAnalytics.com.”

5

6 Jan Feb Mar Apr May Jun Jul Aug Trend

7 Website

8 Unigque visitors 33 45 316 320 644 799 400 383, —
9 Total views 475 635 1096 620 1037 1372 980 733~
10 Pages per session 4.8 6.6 2.7 1.8 15 16 3.6 28 "N~
11 Average session duration 3:20 6:22 2:13 48 56 43 2:56 4:21 «
12

13 Listserv

14 # of emails sent 7 6 7 1 1 9 9 9
15 Average open rate 45% 40% 44% 59% 30% 32% 30% 29% ~—"___,
16 Average click-through rate 11% 12% 10% 9% 8% 9% 10% 7% " T——,
17

18 Twitter

19 Tweets 3 6 12 10 7 20 35
20 Profile visits 237 160 260 168 492 367 594
21 Mentions 8 10 16 22 19 30 19
22 Followers 280 282 293 311 328 353 389
23
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@ Apply a Text Hierarch

Emeryiing

B B> Ewe K § percents  Pecemts M@ Z | Howa Bad Em Ex [y
A~ TEE ElMegetiCome - § % 3 45 S‘,:d;:::{ s:;zl,r;fb Good Neutral Calcuat [Check Cel [REe . nsen Dkt Format

T30 1 -

A B = D E = G H | J K L M =

1 Write the Dashboard Title Up Here August 2017

2 Add a couple introductory sentences to explain the dashboard's intended purpose and audience. For example, "This dashboard shows how

3 our organization's social media channels have performed over the past eight months. If you have questions about these numbers, please

4 contact Ann K. Emery at Ann@EmeryAnalytics.com.”

5

) Jan Feb Mar Apr May Jun Jul Aug Trend

7 Website

8  Unique visitors 33 45 316 320 644 799 400 383, —

9  Total views 475 635 1096 620 1037 1372 980 733 T

10  Pages per session 48 6.6 27 1.8 1.5 1.6 3.6 28—

11  Average session duration 3:20 6:22 2:13 48 56 143 2:56 4:21

12

13 Listserv

14  # of emails sent 7 6 7 1 1 9 9 9/ !

15 Average open rate 45% 40% 44% 59% 30% 32% 30% 29% — "\,

16 Average click-through rats 11% 12% 10% 9% 8% 9% 10% 7% 7 T ——,

17

18 Twitter

19 Tweets 3 6 12 10 7 20 35 39,

20  Profile visits 237 160 260 168 492 367 594 538 .~

21 Mentions 8 10 16 22 19 30 19 17, —

22 Followers 280 282 293 311 328 353 389 424
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© Brand with Fonts and Colors

EmeryAnalytics Dashboards

P Wrap Text Genera - [E Normal 3 Normal 4 Normal § Percen 2 Percent 3 € i [l | Zamotm - Ay jol
-

1A 42 3% F-dMorge & Conter %% M Conditional Format s Percem 4 Percent § litle 2 Normal Bad " Insent Delete Format # Choar - Sort & Find &
Formattng - Table - - - .| Fites - Select -
T32 fe v
A B C D E B G H I J K L M N 0] =
1 Write the Dashboard Title Up Here August 2017
2 Add a couple introductory sentences to explain the dashboard's intended purpose and audience. For example, "This dashboard
3 shows how our organization's social media channels have performed over the past eight months. If you have questions about these
4 numbers, please contact Ann K. Emery at Ann@EmeryAnalytics.com."
5
[ Jan Feb Mar Apr May Jun Jul Aug Trend
7 Website
8 Unique visitors 33 45 316 320 644 799 400 383 ,/—/\-‘
9 Total views 475 635 1096 620 1037 1372 980 733 AT
10 Pages per session 4.8 6.6 2.7 1.8 1.5 1.6 3.6 28N~
Il Average ses 3:20 6:22 2:13 48 56 43 2:56 421 ~N__~
12
13 Listserv
14 # of emails sent 7 6 7 1 1 9 9 9/
15 Average open rate 45% 40% 44% 59% 30% 32% 30% 29% ~—"\__,

16  Average click-through r 11% 12% 10% 9% 8% 9% 10% % T,
17

18 Twitter

19  Tweets 3 [ 12 10 7 20 35

20 Profile visits 237 160 260 168 492 367 394

21  Mentions 8 10 16 22 19 30 19

22 Followers 280 282 203 311 328 353 389

AnnK. Emery www.annkemery.com

January  February. March: April May June July|  August
# of emails sent 7 6 7| 1 1 s 9 5|
# of group members 330 348 347 350 352 363 375 378 TREND LINES Date
# of new discussions 2 1 2 4 5 6 2] 3
Average click-through rate 11%. 12%. 10% 9% 8% 9% 10%. 7% This Is where you wouid wiite a belef Introduction to the dashboard. For this dashboard, you might say, “This dashboard displays our sockal media
Average open rate 45% 0% e 59% 0% 3% 30% 29% pattems over the past eight months. We're monitoring our website, electronic listserv, Twitter account, and Linkedin group.”
Average session duration 3:20 6:22 2:13 48| 56, 43 2:56] 421
Followers. 280 282 293, 311 328 353 389 424 Jan Feb  Mar ape May Jun il Mg Trend
Mentions [ 10 16 22| 19 30| 19 17 WEBSITE
Pages per session 48 b6 27| 18 15 16 3.6, 2.8 Unique visitors k) 45 e 320 644 79 400 363 ———
Profile visits 237 160 260 168, 492 367, 594 538 Total views a7 435 1096 620 1037 1372 980 733
Total views 475 635 1096, 620 1037 1372| 980 733 pages per session 48 66 27 18 15 14 26 28
Tweets 3 L] 12 10 7 20| 35 39 Average session duration 320 822 213 4B 56 43 56 421
Unique visitors 33 45, 316 320 644 799 400 383
LISTSERV
#of emails sent 7 3 7 1 1 9 9 9 =
Average open rate. 45% 0% 44% 59% 30% 32% 0% 29% —_—
Averagedicktheoughrats 1% 12%  10% % % 9 10% ™ T——
TWITTER
Tweets 3 1] 12 10 7 20 35 as
Frofie visits 237 160 260 168 492 367 594 538
Mentions 8 10 16 2 19 0 19 17
Followers 260 282 23 an 328 353 £ 4z
LINKEDIN
#of group members 330 348 347 350 352 383 ars 37
#of new discussions 2 1 2 4 5 6 2 3
AN, LMIERY GF EMERY AKALYTICS Pace 1081
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