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Transform your spreadsheets
into stories.

Your research deserves to be out in the world — utilized, actionable,
and talked about - not gathering dust in spreadsheets.

Training Data Design Online Coaching

DepictDataStudio.comearn how to transform technical findings into Take your data from boring to bravo! We Connect through the magic of screensharing
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The Challenge: Dusty Shelf Reports
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The Challenge: Dusty Shelf Reports
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The Challenge: Dusty Shelf Reports

Our Regional Impact

We work in 29 countries in five regions around the world, designing
and implementing projects that are tailored to local markets and aim to
foster more inclusive economies. This map shows our impact across the
regions for our three key indicators

West Africa

71000 $1M

Latin America and
the Caribbean

$75M 64,000

$120

TECHNOSERVE

MAP KEY
Financial Beneficiaries nance
Benefits Mobilized

Southern Africa

$S44M 112000 $6M

TechnoServe, https://depictdatastudio.com/impact-report/

depict data studio

We Build Lasting Solutions

TechnoServe links people to the information, capital
mselves out of poverty
for their families and
terventions for greatest
t the farmers and
nue to reap financial
rve project ends

ands-on trainir r

nect f s and
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2016 Impact Results

FINANCIAL BENEFITS

$196 million

in increased revenue and wages generated
as a result of TechnoServe’s work

BENEFICIARIES

594,000

people and businesses who saw increased financial benefits as a
result of our work, positively impacting the lives of 3 million people;
34% of beneficiaries were women

FINANCE MOBILIZED

$35 million

in loans and equity provided to farmers and businesses by
the private sector with TechnoServe’s facilitation

Q/0,UUU
et
563000 2000 13000

farmers obtained agribusinesses saw new jobs created
higher incomes a revenue increase

FINANCE MOBILIZED

6 TECHNOSERVE

OUR WORK IMPROVES FARMERS' LIVELIHOODS

TechnoSen\ ects target crops for home and local consumption
as well as crops intended for

export mark

s, depending on our

assessment of the local economy and needs. When farr
their yields for crops such as maize, they have more to eat and more

to sell. For exp tra

rops like coffee, tr

me we help farmers

generate allows families

urchase more food and make other

eing

investments in their well-b

Financial benefits in 2016, sized by amount and disaggregated by sector

A FARMER SUSTAINABLY INCREASES HIS INCOME ,

zambique, cashew farmer Carlos Lassimo j

In northern M

hnoServ

1 and lea ood agro

practices ning, that

increase

trees’ pro agricultural inputs so he

cted him w

could grow and provide seedlings to

pand cashew farms in the
community. The project also provide

siness training and hel

Carlos organiz:

with other farmers to aggregate his harvests

sell at higher prices

After the project

nds, Carlos will continue to sell as part of his

farmer group. The improved farming practices he has adopted will

help his cashew tre

thrive

iin three his s

flings will

have matured into product

tre

in yields and income for years to come.

f sading

ustained increase

CT REPORT 7
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Analyze Choose Selecta Declutter Clarify Clarify
Your the Right Software with Color with Text
Audience Chart Program
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Add icons to Increase
memorability.

Try a hex map to avoid
the Alaska Effect.

Avoid ALL CAPS because
it takes longer to read.




Take Notes!

-—

Add icons to Increase
memorability.

Try a hex map to avoid
the Alaska Effect.

Avoid ALL CAPS because
it takes longer to read.




Analyze Choose Select a Declutter Clarify Clarify
Your the Right Software with Color with Text
Audience Chart Program



The Most Important Planning Consideration

Are Viewers
Expecting
a Story?
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Are Viewers Expecting a Story?

Traditional Storytelling

Figure 2. Ice cream flavor preferences
based on 2018 survey of 216 elementary
school students

Chocolate 90 votes

Cookie Dough

Mint 37

Vanilla - 26

depict data studio

Strawberry 15
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Figure 2. Ice cream flavor preferences Figure 2. Ice cream flavor preferences
based on 2018 survey of 216 elementary based on 2018 survey of 216 elementary
school students school students

Chocolate 90 votes Chocolate 90 votes

Cookie Dough Cookie Dough

Mint 37 Mint

Vanilla - 26 Vanilla
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Figure 2. Ice cream flavor preferences
based on 2018 survey of 216 elementary
school students

Chocolate 90 votes
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Figure 2. Ice cream flavor preferences
based on 2018 survey of 216 elementary
school students

Chocolate 90 votes
Cookie Dough 48
Mint 37
Vanilla 26

Strawberry 15
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Figure 2. Ice cream flavor preferences
based on 2018 survey of 216 elementary
school students

Chocolate 90 votes

Cookie Dough

Mint

Vanilla - 26

15

Strawberry

Storytelling

Chocolate was the most popular ice
cream flavor among the 216 students who

voted in the survey

Cookie Dough 48
Mint 37
Vanilla 26

Strawberry 15
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Figure 2. Ice cream flavor preferences
based on 2018 survey of 216 elementary
school students

Chocolate 90 votes

Cookie Dough

Mint
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Storytelling

Chocolate was the most popular ice
cream flavor among the 216 students
who voted in the survey
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Are Viewers Expecting a Story?

Traditional

Figure 2. Project Results Before and After
the Four-Year Grant Funding

Project A
74%
Project B
55%
43% o .
o o . Project C
32% 339,
11%
Before After
grant grant
funding funding
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the Four-Year Grant Funding

Project A
74%
Project B
55%
43% o .
o o . Project C
32% 339,
11%
Before After
grant grant
funding funding

depict data studio

Storytelling

Figure 2. Project Results Before and After
the Four-Year Grant Funding

Project A
74%
Project B
55%
43% .
o & . Project C
32% 339,
1%
Before After
grant grant
funding funding



Are Viewers Expecting a Story?

Traditional Storytelling

Figure 2. Project Results Before and After Figure 2. Project Results Before and After
the Four-Year Grant Funding the Four-Year Grant Funding
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Are Viewers Expecting a Story?

Traditional Storytelling

Project A Improved the Most

Figure 2. Project Results Before and After
After the Four-Year Grant Funding
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Are Viewers Expecting a Story?

Traditional Storytelling

Figure 2. Project Results Before and After Project C Remained the Same
the Four-Year Grant Funding After the Four-Year Grant Funding
Project A Project A
74% 74%
Project B Project B
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43% o— i 43% .
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Figure 2. Project Results Before and After Project C Remained the Same
the Four-Year Grant Funding After the Four-Year Grant Funding
Project A Project A
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Are Viewers Expecting a Story?

Traditional Storytelling

Compliance Funders

IT Boards

Auditors Program managers

Researchers/research Government (state and

Academia Federal)

Analysts Direct care staff

Supervisors Non-technical

Technical Outsiders

Insiders Supervisory/Board

“Your people” PR/communications
External

Media/journalists
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FIRED/REHIRED

Since 2006, at least 1,881 officers have been dismissed from 37 of the nation’s largest police departments
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Tile Grid Maps
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Tile Grid Maps

Average Time Served for All Offense Categories

Data for all line charts on the same x- and y-axis scales.

On average, people are spending
more time in prison.

These graphs represent a year-end snapshot of the

average number of years that people in state prisons have

Each state's story is unique, but we found a consistent
CA uT CO KY WV DE prisons. Since 2000, the average time served has risenin
all 44 states (including the District of Columbia) that
- e T T = T reported complete data to the Mational Corrections
Reporting Program.

In some states, this rise began years earlier. But these

. . . recent trends suggest that most states are still feeling the
TX FL effects of policy decisions from the 1980s and '%0s that

States shown in gray did not report complete data. were designed to keep people in prison longer.

been incarcerated so far. Many will go on to serve

considerably more time.

Urban Institute, https://apps.urban.org/features/long-prison-terms/trends.html
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https://apps.urban.org/features/long-prison-terms/trends.html

Tile Grid Maps

OVERREPRESENTATION I* UNDERREPRESENTATION

Share of electoral seats is - Share of population is greater ME
greater than share of population 1960 2016 than share of electoral seats _
wi vT NH
N _ =
Less populous states are
overrepresented.
WA ID MT ND MN IL Mi NY MA
=] 9 et == ==l
-
OR NV WY SD 1A IN OH PA NJ cT RI
S B B S ——— -
| o T ey e "
CA ut co NE MO KY wv VA MD DE
Bl b enoe . Deestm 0§ s o H - ———
=]
e AZ NM KS AR ™ NC sc

|
J
|
I

|

California is underrepresented. MS AL GA

OK LA
-.L_._A_L‘-L_—?F_,
X

HI AK FL
e EEiemes
—— “%
_7"== 5 "_ﬁ-g
= 1k
=
2

The Washington Post, https://www.washingtonpost.com/graphics/politics/how-fair-is-the-electoral-college/?tid=sm_pg
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Tile Grid Maps

C American Indians and Alaska Na© X + = X
« > C Q 8 https://www.childtrends.org/american-indians-alaska-natives-adverse-childhood-experiences QU W 33 @ Q B @ L & m a
STAY CONNECTED =
et A > voino o
About Us Services Research Databank Blog Hispanic Institute

The Al/AN population is relatively young, which means it is particularly important to
understand how adverse childhood experiences (ACEs) affect this population.

Share of children under age 18 in 2016* among the Al/AN national and Al/AN state populations.
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Forecast Map

Forecast just for Senate races on the ballot in 2018 Forecast full Senate makeup after 2018 elections
Each race is shaded by who is favored (blue for Democrat, purple for independent and Each state has two halves, one for each senator who represents the state. The arrow
red for Republican) with an arrow indicating how much that side is favored. An arrow tells you how Democratic or Republican the state is expected to be based on an
pointing to the left or right means a candidate is heavily favored while an upward average of the forecast win margin (for seats up this year) and the overall state
arrow means a very close race. partisanship for other seats.
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&« > C 0 &8 https://www.nationalgeographic.com/magazine/2017/11/where-to-find-the-good-life/

WHERE TO FIND
THE @O0 LIFE

How happy, healthy, and secure are Americans? Gallup asked
half a million adults across the United States to rate their well-
being from one to 100 across five factors: daily life, physical
health, location, finances, and companionship. Combined,
these measurements determined the states and cities with the
highest and lowest well-being.

Wednesday, Oct. 18, 2017

Well-being score

Highest quintile — ..
N

1 . . .. . .
J D) et ~—

() S

National Geographic, https://wvvw.nationalqeoqraohic.com/maqazin“/when&)—ﬁnd—the—qood-life \
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NPR, Danny BeDellus, http://blog.apps.npr.org/2015/05/11/hex-tile-maps.html
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Electoral Votes

REPUBLICAN DEMOCRAT

NPR, https://www.npr.org/sections/itsallpolitics/2012/11/01/163632378/a-campaign-map-morphed-by-money
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Ad Spending Per State In Millions Of Dollars

: REPUBLICAN DEMOCRAT

NPR, https://www.npr.org/sections/itsallpolitics/2012/11/01/163632378/a-campaign-map-morphed-by-money
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Sankey Diagrams

aARNSﬁ'

The Education Pathway OREGON

Where the Oregon public high school class of 2006* went over the next nine years

*sophomores in 2003-04

41,655 76% 63% 28%
sophomores graduate high school enroll in postsecondary education receive post-secondary
credentials by age 25

28%
enroll in 4-yr programs 22% 4-yr degree

5% 2-y1 degree

1% certificate
enroll in 2-y1 programs

48% HS diploma

H.S. diploma holders who do not go further

14-17%
complete a GED

7-10%

obtain no credential

24%

do not hold an Oregon @ 4-yr program/degree @ high school diploma ECONorthwest analysis based

on Oregon and U.S. data sources;

public h.lgh school dlploma . 2-yr program/degree @ CGED data visualization, Jason Peiz

Oregon Learns, http://oregonlearns.org/learn-more/redesign-issues/
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Sankey Diagrams

Colin Morri
rJ @ﬁz:lgater:::‘c'::e m M
People's attempts to spell "Gyllenhaal”,
as a Sankey diagram. Success rate = 20%

LLENHALL

AL ® [correct spelling)

11:53 AM - 14 Jan 2019

1266 Retweets 5064lies 8 B GHE @HDODD

Q 25 13k $ 51Kk M

Colin Morris, @HalfEatenScone, https://twitter.com/HalfEatenScone/status/1084855992154640388
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Participants Working in Each Industry
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Participants Working in Each Industry

Education, 6%

Construction, 9%
Healthcare, 28%
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Moving, 11%

Restaurants, 12%

Retail, 20%

Administrative
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1in 5 Participants Worked in Retail

Healthcare 28%

Retail

Administrative Support 14%
Restaurants 12%
Transportation & Moving 11%
Construction 9%

Education 6%
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1in 5 Participants Worked in Retail

Healthcare 28%

Retail |
Administrative Support 14%
Restaurants 12%
Transportation & Moving 1%
Construction 9%
Education 6%

0% 30%
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Which Tool? Chartmaker.VisualisingData. com
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= Filter ;:. chart name or AKA rence Type: @ Exarnple @ Solution Chart Families: @ Categorical Hizrarchicz Relztors Temporal @ Spatiz
Amazon QuickSight ArcGls Chart)s Charticulator D3.js Data lllustrator Datawrapper Flourish FusionCharts Gephi Google Charts ~ Google Data Studio Highcharts Infogram JetPack Data JMP
o o o
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Brand Visuals with Custom Colors

Check Out Your
Style Guide, Logo,
and/or Website

Use Those Colors
in Your Visuals

Figure Out Your
Color Codes

* Kk Kk
==
.gOV =

ayor Muriel Bowser

311 Online  Agency Directory Online Services  Accessibility.

[}

Child and Family Services Agency

0C.gov #) cfsadegov

CFSAHome = Services = ForYouth~ ForFamilies~ ForPartners~ Strategies & Performance >  About CFSA v

L

BReport Child Abuse and Neglect

Keeping children safe is everybody's
business.To report known or suspected
incidents of child abuse of neglect in the

DC Families for DC Kids

Hundreds of District young people need
support during a difficult ime in their
lives Show you care by becoming foster or

7‘(1'3.5‘ in Core

Reach Out to a Child or a Family in
Need

Partners for Kids in Cars nation:
from the community to make a real
difference to District children. teens and

District. call (202) 671-SAFE [(202) 671-7233], adoptive parents. Call (202) 671-LQVE. families in the child weifare system For
information. call (202) 727-7101,
Prev ee0 00 ex >
Featured Services
Giandparent Progiam Working with Child Welfare Help, CESA

The Grandparent Caregiver Program
supports family unity and helps to
keep children from entering.

Families need to understand what to

expect during a child welfare
investigation.
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Find the answers you need about
community services, resources and
safe havens

Blue

RGB 42, 72,134
Hex 86482A

Red
RGB 234, 277,57
Hex 391BEA




Find Color Codes in Style Guides

PMS 426 C CMYK 71, 65, 64, 69 PMS 266 C CMYK 74, 83,0, 0
RGB 38, 38, 38 HEX # 262626 RGB 100, 50,198 HEX # 6432C6
PMS 660 C CMYK 75,51,0,0 PMS 253 C CMYK 40,91,0,0
RGB 63, 122, 216 HEX # 3F7AD8 RGB 183, 21, 183 HEX # B715B7
PMS 3395 C CMYK 73, 0, 68, 0 PMS141C CMYK 3,19,79,0
RGB19, 191,129 HEX # 13BF8]1 RGB 247, 203, 82 HEX # F7CB52
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Brand Visuals with Custom Colors
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Color Size Text
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Ensure Legibility for Color Vision Deficiencies

Normal Protanope Deuteranope

Color Vision Testing, http://colorvisiontesting.c
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Ensure Legibility for Color Vision Deficiencies

Color Vision Testing, http://colorvisiontesting.com/what%20colorblind%20people%20see.htm
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Ensure Legibility for Color Vision Deficiencies

Hunger Falls in Most of U.S. Hunger Falls in Most of U.S.
Fody insecurity change in percentage points from 2012-2014 to 2015-2017 Food insecurity change in percentage points from 2012-2014 to 2015-2017
| I
-49 -25 0 +25 +56

Note: Food insecurity means household lacked money or other resources
Ene ool

for obtaining food during year 3 food during year
irce: US. Department of Agriculture Bloomberg

Source: U.S. Department of Agriculture Bloomberg {
https://www.bloomberg.com/news/articles/2018-09-05/u-s-hunger-falls-
https://www.color-blindness.com/coblis-color-blindness-simulator/

to-lowest-in-decade-as-unemployment-declines
depict data studio
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Ensure Legibility for Color Vision Deficiencies

No Way! Safer Bets

Bad

Good
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Ensure Legibility for Color Vision Deficiencies

B Coblis—Color Blindness Simulz X+

& - (& Q & https://www.color-blindness.com/coblis-color-blindness-simulator/

o000

“ ll “r Home+ (VD Essentialsv Color Blindness Tests+v Color Tools+~ Contact

Coblis—

%  your email Subscribe

Color Blindness Simulator

If you are not suffering from a color vision deficiency it is very hard to imagine how it looks like to be colorblind.
The Color BLIndness Simulator can close this gap for you. Just play around with it and get a feeling of how it is to

have a color vision handicap.

As all the calculations are made on your local machine, no images are uploaded to the server. Therefore you can SPONSORED SEARCHES >
use images as big as you like, there are no restrictions. Be aware, there are some issues for the “Lens feature” on ( eye vision test )
Edge and Internet Explorer. All others should support everything just fine. -

( color blindness )

So go ahead, choose an image through the upload functionality or just drag and drop your image in the center of
our Color BLIndness Simulator. It is also possible to zoom and move your images around using your mouse — try it

out, I hope you like it. FREE Color Blind Check

G — i i 1
Drag and drop or paste your file in the area below or: | Choose File | Ensure-Legib...iencies.jpg New: kind of color blindnass tast]
Try Color Blind Check and test

Trichromatic view: Anomalous Trichromacy: Dichromatic view: Monochromatic view: Kinanid ity of Yol colbr r
® Normal ) Red-Weak/Protanomaly ) Red-Blind/Protanopia ) Monochromacy/Achromatopsia Al x - )

° ° ° vision deficiency. Easy and fun! 4 ? )

) Green-Weak/Deuteranomaly  Green-Blind/Deuteranopia ’ Blue Cone Monochromacy 2 : i

) Blue-Weak/Tritanomaly © Blue-Blind/Tritanopia Info at www.colorblindcheck.com m /
Use lens to compare with normal view: ® No Lens ' Normal Lens  Inverse Lens ANDROID APP ON
Reset View ?° PIa)
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Remove Legends and Label Directly

What Happened To Women In
Computer Science?

% Of Women Majors, By Field

. Medical School - Law School
| Physical Sciences . Computer science

50%
40%
30%
20%

10%

0% I I T I [ |
'70 ‘80 '90 '00 10

What Happened To Women In
Computer Science?

% Of Women Majors, By Field

50% Medical School
- Law School
% Physical Sciences
30%
20% Computer Sciences
10%
0% r— T I T ™1

70 '80 90 ‘00 10

NPR, http://www.npr.org/blogs/money/2014/10/21/357629765/when-women-stopped-coding
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Use Your Branding Colors in Your Visuals

Binary No Yes

Diverging Disagree Agree
Highlight _
Warning! _
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Use Your Branding Colors in Your Visuals

Binary No Yes

Diverging Disagree Agree
Highlight _
Warning! _
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Diverging

The great shorts divide

<«— more interest in CARGO shorts  more interest in JEAN shorts ——»
ERNEE Y

r' |
E-"‘-”

ai ==
oty

WAPO.ST/WONKBLOG Source: Google Trends
Washington Post, https://www.washingtonpost.com/news/wonk/wp/2016/08/05/map-real-americans-wear-jorts/
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Categorical by Chapter

Chapter 1 Population Characteristics

fortrandsin heaith
outcomes. The 2012- 2016 American Comemunity Survey IACS; United States Census Bureau)
351,305,

when

Demographic and e e
Social A -

Hamiiton County Tennessee United States
Population 351,305 6,548,009 318,558,162
- = Population under 18 years % 1%
aracteristics Popuaion e ans oo i
Median Age 3
Langsage othar than Engilh at home. £
Race
White =
“AIfican American/BLack 2% Peaple without Health Insurance in Hamilton County
™ 2007 American G oy Sarvey, an estimatd 2.
I = Chapter 3.
Twoor more races ™ nd income.
Ethnicity e, age, edueational, Far
HispanciLating £ example, rine p 1 percent are
v 7 Access to Health =
Less than igh school graduate 1%
High school graduate or GED meo - Uninsured insured -
Some college no degree 3%
===t Careand Health C
Sarsage g S are an ea are e —
Economic Indicators
k
Unempioyment rate (2017) 16% Blac o
Medlan Rousehold income: 4943 Hispanic 26% I T
Persans ing below poverty 15% overa ge
Chia poverty (unde age 15) % Underage 19 o W
Home oAnersnip rate % Lowie
‘Sources: 2012-2016 Amarican Community Survey 5-year| ok
e
505
Picture of Our Health 2019 e 100 Mortaty R . yoean
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oo Chapter 6
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Bachelor's degree or higher

- Chronic Diseases
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Use Your Branding Colors in Your Visuals
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Views In:
Britain
France

Germany

ltaly
Spain
Greece
Poland
Czech Rep.

Most

Hardworking

Germany
Germany
Germany
Germany
Germany
Greece
Germany
Germany

Pew Research Center, https://twitter.com/pewglobal/status/615519689901477888

Most

Trustworthy
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zermany
zermany
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(zermany
Greece
zermany
Germary

Highlight to Draw Attention

Least

Hardworking

Greece
|ta by
Greece
Romania
Greece
|ta by
Greece
Greece

Least
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France
Greece
Greece/|taly
[taly
[taly
Germany
Germany
Greece
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Use Your Branding Colors in Your Visuals
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Project C Remained the Same
After the Four-Year Grant Funding

Project A
74%
Project B
55%
43% o
. , ProjectC
1%
Before After
grant grant
funding funding
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Preattentive Attributes

Orientation Shape Length Width

o T

Size Curvature Added marks Enclosure
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Preattentive Attributes

State laws promoting social, emotional, and academic development leave room for improvement

National landscaps of social emotional learning and school health policies

Thiz map showes the extant to which states have nsed poliey to promets social-smotional learning i their health sducation standards. Uze the tabs balow to
navizate betwesn topics related to social-emetional leamming. Hover over states to see the status of the selectad topic in that state’s relevant statutes and

regulations.
Social Emotional SEL in Health Cultural Competency Trauma-informed Mental' Emotional
Leaming Education Practices Health Curriculum

Social and Emotional Learning
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Analyze Choose Select a Declutter Clarify Clarify
Your the Right Software with Color with Text
Audience Chart Program



Write the Takeaway Finding in the Title

Traditional Storytelling

Project A Improved the Most

Figure 2. Project Results Before and After
After the Four-Year Grant Funding

the Four-Year Grant Funding

Project A Project A
74% 74%
Project B Project B
55% 55%
43% o . 43% .
. . Project C . Project C
32% e 339, 32% 339,
11% 1%
Before After Before After
grant grant grant grant
funding funding funding funding
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Write the Takeaway Finding in the Title
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Female patients
have longer

ED lengths of
stay than males

Take a picture to
download the full paper
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https://twitter.com/elliotthaut/status/1114558290191691777
https://twitter.com/paulchstmd/status/1123629386551447552

Make Sure Text is Horizontal
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Make Sure Text is Horizontal
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Make Sure Text is Horizontal
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Make Sure Text is Horizontal
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Use ALL CAPS Sparingly

Title Sentence ALL
Case case CAPS
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Your Turn

Rates of Adults and Adolescents Living with Diagnosed HIV Infection
Year-end 2014

N =970,319 Total Rate = 360.0

NH 108.4
MA 3339

‘ RI 249.9
PA 308.6 CT 3345
NJ 4748

Bt | 200 £ MD 638.9

(}187.¢ N DE  406.9
42 IRV DC 2,665.0
121.2 228 2O

TN 2050  NC 3480

ms | Al
LA  363.8 306.2 Rates per 100,000 population

493.0 A :] 0.0-123.1
gj»‘ﬁ'.l ;e - 123.2-228.2
é/{,‘..,‘ B 2283-3559
|*~~"AK 106.2| HI 230.0 B csso-26650
l Data classified using quartiles

Note. Data include persons with a diagnosis of HIV infection regardless of stage of disease at diagnosis. Data are based on address of residence as of
December 31, 2014 (i.e., most recent known address).
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HIV rates per
100,000 adults
and adolescents

A 365t02,665
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| 123t0 228
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Living with HIV

HIV rates per
100,000 adults
and adolescents

A 36510 2,665
| 22810355
123 to 228

0to 123

Centers for Disease Control and Prevention



Living with HIV

@ States where HIV is @ States where HIV is
most prevalent least prevalent

4™ m®EwWm

Mont.
Fla Ga La ldaho lowa Alaska




Living with HIV

HIV is most prevalent HIV is least prevalent
in Washington, D.C. in North Dakota

2,665 per 100,000 people 50 per 100,000 people




Living with HIV

HIV is most prevalent
in Washington, D.C.

2,665 per 100,000 people




The StateFace Font
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ABC-Funded Research

ABC-Funded Research ABC-Funded Research
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ABC-Funded Research

ABC-Funded Research ABC-Funded Research
Projects by Topic, 2012-2014 Projects by Topic, 2015-2017
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ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research
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Storyboarding

ABC-Funded Research ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research
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ABC-Funded Research

@ Increased Funding @ Decreased Funding
Ao \
38%
29%
0
C, 9%
E, 5% 6% 7%
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ABC-Funded Research

Increased Research topic B 15% > 29%
Fundmg Research topic C 9% — 15%

from 2012-2014

to 2015-2017 Research topic E 5% > 7%

Research topic G 2% » 3%

Decreased Research topic A 38% < 49%
Fundlng Research topic D 7% < 17%
from 2012-2014
to 2015-2017 Research topicF 2% < 3%
0% 50%
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Comparing Across Two Pies

ABC-Funded Research ABC-Funded Research

ABC-Funded Research ABC-Funded Research % canrciviadind
Projects by Topic, 2012-2014 Projects by Topic, 2015-2017 o
Research topic B
F, 3% G,2% F,2% GC,3% ABC-Funded Research

E 6%

E, 5%

49%

D, 7% (@ Increased Funding (© pecreased Funding

A, 38% .

A, 49%
20122014 2015-2017 \

ABC-Funded Research /:9
A

A, 49% C.15%

B15 15 s \

C 9

E, 5% 6% : e
Increased Research topic B G2 0 F 3% ———— 2%

B, 29% Funding Research topic C 99 2012-2014 2015-2017 2012-2014 2015-2017
from 2012-2014
t0 2015-2017 Research topic E L7 depict data studio
depict data studio Researchtopic G 2% » 3%
Decreased Research topic A 38% < 49%
Fundlng Research topic D 7% «— 17%
from 2012-2014
to 2015-2017 Researchtopic F 2% <3%
09 509
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Take Notes!

- Add icons to increase
memorability.

-~ Try a hex map to avoid
the Alaska Effect.

- Avoid ALL CAPS because
it takes longer to read.




Try a Sankey Diagram for visualizing
flow/pathways/sequences

Try small multiples the next time you encounter a
spaghetti graph

Make sure pies only have 2 slices, and place the dark
slice in the upper right corner

Use real human icons (WeePeople)

Horizontal text only (no diagonal or vertical text)
Use whole numbers ("1 in 3") instead of percentages
("33%")

Color code the chapters/sections

Get rid of green-red (try blue-red instead)
Try waffle charts

Declutter

Use storytelling

Don't use ALL CAPS
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Stay in Touch

Ann K. Emery
DepictDataStudio.com
@ANNKEMery
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